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This V2G report by Zpryme: 
 

¶ Begins with a global perspective and progresses into high-growth markets 
such as US, China, Japan, Germany, UK, South Korea, and Denmark 

¶ Delves into drivers and trends such as Smart Grid and charging station 
deployments,  renewable energy policy, rising energy costs, auto 
manufacturer financial viability pressures, universal standard adoption,  
telematics,  and brand loyalty 

¶ Explores the role of the battery space, rising cost of fossil fuels, and the 
Deepwater Horizon Oil Spill 

¶ Discloses the actionable insights and opportunities to capitalize and 
prepare for the V2G market in both the short and long term 

¶ Concludes with commentary from the experts in V2G: University of 
Delaware, Austin Energy, Plug in America, Ford Motor Company, 
Grid2Home, Electrification Coalition, Coulomb Technologies, Smart Grid 
Library and ZigBee Alliance 
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Dear Executives, 
 
While BP, government leaders, and Hollywood luminaries such as James Cameron 
and Kevin Costner have all played a role in finally putting a cap on all three 
valves in the Gulf of Mexico well Zpryme was sifting through the overwhelming 
feedback for this monthõs issue. Thank you for the candid outreach - more than half 
of the requests for this monthõs topic were related to automotive and the ongoing 
message to shift away from our dependency on fossil fuels; thus it was a natural 
choice for our firm to select V2G. Also, our current members might have noticed 
that we did not have an April, May, or June issue; this was for good reason as we 
bundled April, May, June, and July to make this one of the most comprehensive 
report on V2G thatõs available to the public. 
 
Why V2G? Swelling demand for electric vehicles bundled with environmental 
conservation and energy efficiency will mean a robust car industry for decades to 
come. Emerging [EV breeding grounds] like China and South Korea will have a 
major piece of V2G ð as will [automotive nerve centers] such as the US, UK, 
Denmark, Germany, and Japan. Thatõs why itõs imperative that even at its infancy 
stage preparation should be made for the next generation of smart vehicles, 
V2G. 
 
Who will produce vehicles that connect to the Smart Grid that consumers will love? 
Is the development of charging stations growing at the same pace as V2G 
technology? What members of the Smart Grid ecosystem will get involved to 
make V2G a reality? What V2G standards will be in place? These questions will 
help form the auto industry of tomorrow and the energy leaders of today. For 
now, leadership from experts such as Dr. Willett Kempton and his team at 
University of Delaware, Coulomb Technologies and the ZigBee Alliance are rising 
to the challenge to take proactive steps to answer these questions. 
 
In brief, 2010 will be a landmark year for next-gen autos and the Smart Grid. 
Please feel free to email Zpryme your feedback, comments, and suggestions 
about this month or upcoming issues to smart.grid@zpryme.com. 
 
Kind Regards, 
 
 
 

 
 

é [EV breeding 
grounds] like China and 
South Korea will have a 
major piece of V2G ð 
as will [automotive 
nerve centers] such as 
the US, UK, Denmark, 

Germany, and Japan. 
 
 

Jason S. Rodriguez 
CEO & Director of Research 
Zpryme Research & Consulting, LLC 
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