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Ready for Primetime?~
CES related consumer-buzz reveals that Avatar 3D will be 3D HDTV’s killer app.
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Abstract:

‘ Is 3D television ready for its stride into primetime? The purpose of this
snapshot is to help entertainment, media, and consumer electronic
executives better understand overall consumer attitudes toward 3D

Resea rch & Consulting television; particularly in the wake of Avatar 3D’s stunning box office

success and 3D media buzz surrounding this year’s CES.
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3D HDTV related online buzz over the past month

CES-related announcements drive 3D HDTV buzz

With Avatar receipts topping $1 billion, it

not surprising that both movie execs and consumers have Dy Chrline Barzz {1 Fonth}
been buzzing about 3D. Discovery/IMAX/Sony, ESPN, powered by Omgili.com
DirectTV, and HDNET have all announced plans to e Pr\ me
IGUhCh 3D nefworks. Z‘Resear%(ﬁonsulting
B0,
The momentum of 3D in the last six months alone has 5
been quite striking. £ %o0.3
- Howard Stringer, Sony CEO 3
s 0.2 y 5 &
Now with the 2010 Consumer Electronics Show (CES) -
under way in Las Vegas, its electronic manufacturers’ %0.1
time to ride the 3D wave unleashed by the Avatar - .
tsunami. %DL---* ; e i S R
07/Dec 21/Dec 04/Jan
14/Dec 28/Dec
Panasonic, Sony, Samsung, Mitsubishi, Vizio and Days
LG have all announced 3D HDTVs | Avatar CES 2010 [ cls) HDTVI

Acer and Asus have unveiled 3D/HD computer
displays

Avatar also is an important driver of 3D HDTV buzz
According to DreamWorks Animation CEO S
Jeffrey Katzenberg, “[Avatar is the] afterburner to push powered by Omgili.com

this (3D) rocket ship into orbit". And based on an 009
: ; Pryme
analysis of online buzz, many consumers seem to agree. essor 6 Eorsuifie
0.04
| thought 3D was a fad, leftover from the old days of =
junky 3D movies. That all changed after | saw Avatar. g s
- AVS Forums ]
%5 %h0.02
£

| will never see Avatar in 2D. The 3D depth was such an . ' ' -
intrinsic part of each key scene. [lt] really created the #0.01 Ww\ [
' Y

"you are there" experience [like nothing] before.

_ O O i e e e e -
TWL ForUmS 07/Dec 21/Dec 04,/ Jan
14/ Dec 28/Dec
Days
Avatar on 20 HOTV 20 HDTV @ CES | cin] HDWI
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Will consumers upgrade to 3D-HDTV?
S

As would be expected, however, consumer discussion is

not all positive and points to many challenges media and

consumer electronics execs will face, as they seek to drive adoption of 3D
HDTV.

Some criticize the additional expense of upgrading to 3D, though many
expect current HDTV technology to be compatible with 3D HDTV

While others complain that 3D glasses are “not practical” for frequent
home viewing

And still some worry that there will not be enough 3D content, citing the
history of HDTV

In any case, 3D HDTV couldn’t have a better killer app than
Avatar 3D. Based on overall consumer and industry excitement, it’s clear that
3D is here to stay this time around. And based on the success of Avatar, 3D
HDTV adoption seems set to mirror, if not exceed, that of HDTV.

HDTV never had ‘a ‘“killer app” and has consequently
taken a decade to gain any real traction—and even then,
it's been largely a result of rapidly falling prices and last
year’'s switch to digital. Avatar, however, has clearly
presented consumers—and the industry at large—with a
compelling case for going 3D.

— Alex Perilla-Gayle, Zpryme Director of Consumer Insights
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Zpryme is a research-based
advisory firm with services
performed in two vital areas -
business and consumer insights.

Business and consumer insights
have evolved -- Zpryme is your
go-to for delivering relevant,
actionable insight and
consultation specific to your
individual needs. At Zpryme, we
help entertainment, media, and
consumer electronic organizations
solve immediate business
problems and achieve long-term
success.
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These materials and the information contained herein are provided by Zpryme Research & Consultingy LLC @il are infended to provide general information on a particular subject or subjects and is not an exhaustive treatment of such subject(s). Accordingly, the information in these materials is not intended to constitute accounting, tax, legal, investment, consulting or
other professional advice or services. The information is not intended to be relied upon as the sole bdsis fOrany decision whith mcy affect you or your business. Before making any decision or taking any action that might affect your personal finances or business, you should consult a qualified professional adviser. These materials and the information contained herein
is provided as is, and Zpryme Research & Consulting, LLC makes no express or implied representctions orwaranties regardifio,these materials and the information herein. Without limiting the foregoing, Zpryme Research & Consulting, LLC does not warrant that the materials or information contained herein will be error-free or will meet any particular criteria of
performance or quality. Zpryme Research & Consulting, LLC expressly disclaims all implied warranties, including, withoutdimitationfiweyranties of merchantability, title, fimess for a particular purpose, noninfringement, compatibility, security, and accuracy. Prediction of future events is inherently subject to both known and unknown risks, uncertainties and other factors
that may cause actual results to vary materially. Your use of these and the information contained herein is at your own risk and yoU aseome full responsibility and risk of loss resulting from the use thereof. Zpryme Research & Consulting, LLC will not be liable for any special, indirect, incidental, consequential, or punitive damages or any other damages whatsoever,
whether in an action of contract, statute, tort (including, without limitation, negligence), or otherwise, relating to the use of these materials and the information contained herein.
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