how well do you know your consumer?

Zpryme Buzz Research puts you in touch with the key attitudes, motivations, and experiences that will drive 3DTV adoption .
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3DTV snapshot: key drivers, likes, and dislikes
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Consumer s ar e 0 a nmmazlevdsuabeyperience; however, concerns about
usability issues and upgrade costs dampen enthusiasm

A

Consumers ar e f e x about keigiag
the 3D cinematic experience home:

Overall Sentiment

° They saythat Ai mmer si veo 3D, as de m&nh
Avatar,makes 2D fiseem | i ke bllVaock & whi

° Gamers are excited by the combination of 3DTV and
motion controllers like Wii and project Natal

80%

However, they worry that 3D glasses will be
fa paino to purcdhaese, use,

° Some complain that ~ 3DTV may induce headaches

Consumersalso worry t hey wi | | be
-ing a w a yrécently -bought TVs and media: 20%

° That said, some are hopeful that current HDTVs and
equipment will be 3D ready or at least upgradeable 0%

However , most concede that 3DTV will be

great for RnNnoccasional event so
m Positive
° Theysaythat 3D wilbe igreat 6 for infrequent
viewing and for special events like sports and movies

Negative, 49%

Positive, 51%

3DTV buzz

Neutral

m Negative



\ m
3DTV snapshot : key quotes ry e

Research & Consulting

éthey are | ooking forward to bringing the 3D expe
O The 3D movies I've seen in the last two years
have convinced me to get this for our home. |
have no doubts or reservations about it

avsforum.com (680,000 unique reach)

O 3D is the future of TV, movies and games ,
there's no doubt about it

broadbandreports.com (200,000 unique reach )

O 3D isa totally different way of watching TV.
HD just improved the picture, and 4k*2k will just
improve it further. However, 3D actually changes
the picture completely

avforums.com (220,000 unique reach)

O 3D is still something more likely to be used for
special events and movie nights with the family
forums.higHDefdigest.com (47,000 unique reach)
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O Avatar in 3D was absolutely amazing . But |

wouldn'twantto  spend a lot of time in the house

wearing plastic sunglasses to watch TV, it's not

worth that much. 3 hours was long enough
totalformat.com (39,000 unique reach)
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The promise of fiimmersiveo new Viewing experience
believe that 3DTV may be too Ai mpractical 0
O Avatar changed my opinion of 3D alot Purchase drivers: buzz and impact
though, it wasn't overly gimmicky as expected
totalformat.com (39,000 unique reach)

O After playing Avatar on Xbox360 and then seeing
Avatar in 3D, | have to have a 3DTV at home
gaj -it.com (44,000 unique reach)

O You willsee 3D games firsthand, you WILL

=
want, period .| played Half-lifel, and loved it g g
blog.us.playstation.com (1,200,000 unique reach) § -E
O This will definitelyadd thatz -axis of immersion € § §
| candt éwmy wallet is screaming ,though @ bt
blog.us.playstation.com (1,200,000 unique reach ) g

O Until 3DTV makers provide a sensible, useable

solution for people who already wear glasses, 3D

will be little more than an unusable gimmick
ps3blog.net (8,500 unique reach)
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Usage Relevance Costs Usability  Features
scenarios

O 3D gives me a headache every time | watch it.
| don't need it, don't want it. Don't bother
tech.yahoo.com (1,300,000 unique reach)

EE Buzz (unique reach) =@=|mpact
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3DTV presents a giant leap forward both in terms of

technology and the user experience. Consumers are well aware
of this and are excited by the prospect of enhanced cinematic
immersion and gaming interaction. The naysayers are missing the

point here. Adoption will be driven by big ticket content and media

events & think broadcast sports, movie night, gaming, and so on. If the
success of Avatar confirms anything,
overl ook the perceived shortcomings
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